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A Letter from Alex Feldman
President

The US-ASEAN BusinessC o u n amierhbérship of over one hundred companiesincludes
a broad variety of companies of different shapes, sizes, and interests. Our membership
includes companies that have had a presencein Southeast Asia for over one hundred
years as well as companies that are just beginning to explore this dynamic region.
Although they have many differences, one thing that our members share is a strong
commitment to ASEAN and a belief that they must be more than just corporations, they
must be citizens aswell.

The Council also has a strong commitment to Corporate Social Responsibility. Being
cognizant of the environment, communities and people around us is a part of our core
principles in which we operate. We support our member companies being good
corporate citizens of the countries within ASEAN in which they operate; taking
ownership and pride in the communities around us. We consistently strive to be better
than we are, challenging ourselves by setting and raising the standard of excellence
within the Council and across our membership. Corporate Social Responsibility is a
broad term, and we encourage our members to capitalize on their own unique approach,
skills and assetsto addresslocal needs

The Indonesian government has been a good partner for our members, and we are glad
Indonesia seesCorporate Social Responsibility as an important role for businesseswho
operate in the country. Our member companies have contributed to Indonesia in a
variety of ways, ranging from extensive, multi-year commitments to immediate
responsesin emergenciesand disasters. We are proud of our me mb eaqordributions to
Indonesia, and the special recognitions that many of their projects have received.

As the President of the US-ASEAN BusinessCouncil, | have the great privilege of sharing
with you the remarkable range of corporate citizenship projects that our members

support. {
Alexander C. Feldman ﬂ
D 4

President

US-ASEAN BusinessCouncil US-ASEAN
BUSINESS COUNCIL, INC.



Over the 25 years of the US-ASEAN Business C 0 u n cenghgersentin Southeast Asia,
the countries of ASEAN have experienced unparalleled economic growth. Many of our
members have been engagedin SoutheastAsia for over one hundred years. However, the
members of the Council have not focused solely on business. We are not simply part of
the corporate fabric of ASEAN. We are also friends and citizens.

The ideal of coordinated economic development, government aid and corporate social
responsibility can be dated back as far as the heartstrings of mankind. But as lofty
utopian ideals have come and gone without leaving behind lasting success,public-private
partnerships are emerging as the most viable avenueto achieving progressin areassuch
ashealthcare, infrastructure and building human capital.

More and more, multinational corporations are using their business expertise to address
dire humanitarian issues by creating a synergy of best practices and on the ground
experience.

The US-ASEAN Business Council recognizesthat there is also a pivotal role for us to play
in addressing these needsin SoutheastAsia. This is why we are committed to an optimal
CSRprogram that flows from and complements the core work of our members, aswell as
the U.S. and foreign governments.

We advocate for initiatives that operate at the nexus of both our me mb eandsbo ci et y
interests. We will support true strategic giving that addressesimportant social and
economic goals. Simultaneously, we target areas of competitive context where our
member companies and society both benefit by bringing its unique assetsand expertise

to bear.

Christal Spata
Manager, Corporate Social Responsibility
US-ASEAN BusinessCouncil

US-ASEAN
BUSINESS COUNCIL, INC.
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Overview

Big Picture

Amway lives their corporate values through empowering individuals to reach their full potential and by
focusing efforts on improving the well-being of children. The One by One Campaign for Children builds local
partnerships that result in global impact. As a global business, Amway knows that different cultures have
different needs. T h a twllyswe designed the One by One Campaign to provide each market with the
flexibility to forge local partnerships that addressissuesfacing children in their communities .

With the vision to help people live a better life, we established The Amway Care Foundation or Yayasan
Amway Peduli in 2000. The foundation servesasthe umbrella organization for all Amway social activities in
Indonesia. The programs established by the foundation are aligned with the Amway One by One global
campaign, helping the young people to improve their well being.

Programs

On Education

The foundation has worked diligently to ensure
that the devastating earthquake that struck in May
2006 has not stopped the children of Indonesia
from receiving an education. By providing funding
and volunteers to rebuild SD Negeri Sompok and
SD Negeri Kedungmiri, elementary schools in the
Bantul region of Yogyakarta, the Amway Care
Foundation has done its part to keep school in
session

The foundation has 186 children and will
continue supporting the 6th grade students to go
into high schools supported by 100 Foster Parents
consisting of Amway staff and IBO.

The Amway Relief Program

As part of A mw a yDisaster Response Plan,
Amway Indonesia has been monitoring the
situation and determining where and how Amway
can help in relief and rebuilding efforts.

After the earthquake in Tasikmalaya and
Padang, a team of employees visited those two
affected areasand provided supplies for the victims'
basic needs They also spent time assessinghow we
can further help. Amway Staff and IBO leaders in
Indonesia delivered the first round of supplies and
gave a donation of more than IDR 200 million
(US$24,000) which was raised immediately
following the earthquake. Now that the emergency
efforts are almost done, we are working on
continued support of vitamins and considering the
long-term rebuilding of schools and hospital in the
area.

On Health

The foundation wants children to have an
opportunity to learn, but also want to see them
grow up healthy too. T h a twhysthe foundation
provided Nutrilite Protein Kid to malnutrished
children in the areas affected by the tsunami in
Calang, Acehsothat they can grow up healthy.

In 2008, we renovated the Ch i | d Clieimférs
Cancer Treatment at RS Dharmais and continue
supporting the clinic by establishing the Volunteer
Program for IBO and staff to assist the children
with cancerto live a quality life.
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Overview

Corporate responsibility is part of everything we do. It is a company-wide commitment to apply our
global knowledge and experience to help meet complex economic, environmental and social challenges
wherever we do business. It is a process of continually improving our standards, our actions and our
processes Corporate responsibility extends not only to our own operations but to our wider communities
and is basedon four commitments :

We will conduct our businesswith high levels of integrity, accountability and responsibility .

We will developways of reducing our environmental impact and help conservenatural resources
We will treat people with dignity and respect

We will invest in and engagewith communities where we live and work.

We recognize our continued success depends on the growth and health of our communities and
partners, as well as the vitality and conservation of our natural resources We are working with a diverse
group of global, national and local organizations to support responsible economic development, help protect
the environment and improve communities.

Local Initiatives

In Indonesia, we focus on implementing programs primarily in rural areasthat help to address arange
of economic, environmental and social challenges Our goal is to foster responsible and sustainable
development, help protect the environment and nourishing the people and possibilities that reside in local
communities .

Our businessesand people are actively engagedin giving back to the communities where we operate. We
also work with a variety of global and local partner organizations. And in everything that we do, we are
committed to deliver real benefits and make a lasting contribution .

Nourishing Children

In 2007, we committed US$3 million over three yearsto fund a partnership with the United Nations
World Food Program (WFP) to improve the health, nutritional levels and hygiene of some of the neediest
children in Indonesia. With this program we want to reach over 30,000 school children per year in 140
schoolslocated in Bogor, West Java, and Madura, EastJava.

In our collaboration with WFP we take an integrated approach to complement traditional school feeding
with health and hygiene improvements. Through our program we provide children attending the schools
with

Food assistance in the form of biscuits fortified with

nine vitamins and five minerals that cover on average
50% of a childés daily regq
Medication for intestinal worms.

Water wells to give them access to safe drinking water.
Education to promote good health and hygiene habits.

In the first year of our partnership with WFP, we have completed de-worming treatment for 38,000
children, provided 33,700 children in 130 schools with fortified biscuits as well as training programs to
improve health and hygiene habits, and completed construction of water and sanitation facilities in 35
schools.
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Environment Protection

We firmly believe that the well being of our food and agricultural businesses,our customers and local
communities depend on the wise stewardship of environmental resources

In partnership with Fauna & Flora International (FFI), we help to protect high value conservation forest
and peat land in West Kalimantan, located on the Indonesian part of Borneo. These forests are home to
endangered speciessuch as the orangutan, under threat from habitat destruction. This work not only helps
to protect and conserve fragile ecosystems,but also contributes to combat climate change Forests, and
especially peat land areas, store substantial amounts of carbons that - if destroyed - would release large
amounts of green house gasesinto the atmosphere.

Palm plantations offer a sensible alternative for degraded land as they can improve the land and help
combat climate change while providing economic benefits to the local people, especially in rural areas We
have co-funded independent research by the World Wildlife Fund to explore using degraded land instead of
existing forest areasfor the development of future oil palm plantations. The research developed a definition
of degraded land, assessedthe levels of investment required to return degraded land back to productivity,
and determined practices for the development of theseareas

When planted on degraded soils, oil palms provide an agriculture crop where other field cropsa r e and
option. Since trees store much of their nutrients above ground, they are more tolerant of poor soils. Palm
plantations also can sequester carbon and reduce greenhouse gasesto help mitigate climate change when
planted on degraded land. Cutting forests to plant palm, by contrast, is a net contributor to greenhousegas
production .

I nd o n eisOndénsOne Tree" program was launched by the Ministry of Forestry in 2009 to help
combat the impact of climate change and to preserve forests. Under the umbrella of the program, we
committed to contribute a total of 220,000 trees. Part of the seedlings come from the company's own
nurseries, while Cargill employeesin 10 provinces where we have operations volunteer to help with local
tree planting . We will also ensure that these newly planted trees receive appropriate care for three years.

We believe that a sustainable future requires investment of our time and resourcestoday. We are proud
to play our part in supporting this important national initiative aimed at preserving and protecting the
environment . It's part and parcel of our corporate responsibility commitments .
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Producing palm oil sustainably

On 26 February 2009, our first oil palm plantation 7 PT. Hindoli in Sumatra - received its Roundtable
on Sustainable Palm Oil (RSPO) certification . This is an important milestone in our commitment to
producing palm oil in an environmentally sustainable and socially responsible manner. We are continuing to
work towards certification for all our oil palm plantations, and we hope to receive all RSPOcertifications as
quickly aspossible.

With the growing demand for palm oil in both food and non-food applications, it is vital that the
production and use of palm oil is done in a sustainable manner. It is thus critical that all parts of the palm oil
supply chain - from plantations to retailers 7 act in an environmentally sustainable and socially responsible
manner.

Cargill is committed to supporting sustainable palm oil production and sourcing. T h a widy sve fully
support the efforts of the RSPOto develop the mechanisms to distinguish sustainable palm oil products in
the marketplace. Prior to the establishment of the RSPOsustainability criteria, we already committed not to
plant on high conservation value forests, to only develop new plantations on i d e g r adahd éri to
preservedeep peatland.

In partnership with Fauna & Flora International and the World Wildlife Fund, we initiated various
research and environmental projects in Indonesia to develop practical, achievable and sustainable solutions
for producing sustainable palm oil. These projects help to protect endangered speciesand conserve high
value forests.

Supporting rural development

We believe that economic and social development go hand in hand. With our programs and activities we
want to help nourishing the people and possibilities that reside in local communities, to ultimately foster
quality of life. We touch rural Indonesia in many ways:

Thousands of smallholder farmers rely on Cargill to buy their crops. We provide farmers with transparent
information about agricultural commodity prices, and have established local buying stations where farmers can
receive the best price for their crops for the quality provided.

We work with local farmers to improve efficiency and effectiveness of agricultural and farming practices i to
ensure sustainability as wel!/l as improve yields, gu .
and training programs to smallholder farmers growing cocoa pods, palm fruit, and livestock farmers rearing
chicken, duck, pigs and aqua culture.

We support local communities by providing essential facilities and services such as housing, health clinics,
schools, and transport infrastructure. Our businesses and employees are actively engaged in such community
projects by making donations in cash and kind, and volunteering their time and skills.



